SF=f-o] 7L 5181%]
A27H A1E, 2025
<AFEE>

Hio| =3¢

AL
HFX

7o)

sk

o E
aRE M

- 8| 4 M9IA(19] ~109]) PA

. Z1

HE7

[=|

PISSN 1229-2060

eISSN 2287-5743

Korean Fashion & Text. Res. J.

Vol. 27, No. 1, pp.88-95(2025)
https://doi.org/10.5805/SFTI1.2025.27.1.88

4 24

o K
2 38e

oAl
—_

=
&

£

3}

Analysis of YouTube Makeup Tutorial Thumbnails
- Focusing on Most-viewed Videos -

Soo Zy Kim and Eun Sil Kim'
Dept. of Beauty Design & Science, Gwangju University; Gwangju, Korea

Abstract: Recently with the introduction of the one-person media, interest in beauty-related YouTube videos and thumb-
nail production is growing. In particular, as interest in revenue generation increases, competitiveness in this field is
expected to expand. Accordingly, this study aims to present a new ID for thumbnail production by selecting and analyzing
most-viewed makeup video thumbnails. The analysis criteria included image, typography, typography color, image layout,
typography word count, typography layout, and keywords, focusing on the top 10 most-viewed videos. The analysis
revealed that clear Gothic font was the most common in all thumbnails. The ratio of white color was high, and the number
of words in typography was less than 10 on average. Regarding image layout, the most common placements were the mid-
dle right, top right, and center left. The typography layout was widely distributed in the upper right area, with emphasis
on the top section of the image. This study aims to provide valuable insights that can serve as a competitive advantage
for beauty-related content creators by highlighting the thumbnail characteristics and preferences of most-viewed videos.
In addition, it will help improve viewership and marketing by providing useful information on thumbnail production to

beauty creators who produce makeup content.

Key Words: makeup video(®|©]2% %3/}), makeup youtube(™ ]2 f-FE.), thumbnail3§4] ), makeup thumbnail(4]
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Fig. 8. The 8th place video. www.youtube.com.
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Fig. 9. The 9th place video. www.youtube.com.

Table 1. Image analysis table with 1st to 10th views

Fig. 10. 10th place view video. www.youtube.com.

Classification Ist 2nd 3rd 4th Sth 6th 7th 8th 9th 10th
Product O @)
Jmage Crea‘tor O O O O O O O O O O
Emoticon O
Special characters O O O O O
Rolling body @) O
A clear Gothic style @) O O O O O @)
Typography Classic O
A single body O
Background body @)
LG ‘;/X)P’ \1)3‘]12:13 White, White, White,
White  P/Lgr, ? > RP/VP, i > RP/VP, Y/P, RP/GR,
White BB YR/VP P/VP YRV, - YR/VP, RP/L RP/P RP/L
R/S, B/S P/B,R/V

Typography color

]
]
[ ]

]

]

][]
i
5

i
N

From top to right
from top to center
From top to left
From the center to the right O O
From the center to the center
From the center to the left @) O

From bottom to right

Image layout

From bottom to center
From bottom to left

CNONG®

O00O0O0 O ..\

Number of typography words 1 10

From top to right
from top to center O
From top to left

From the center to the right
Typography

From the center to the center
layout

From the center to the left
From bottom to right
From bottom to center O
From bottom to left O

O0O0O0

O

Product Information
Keyword Before and after makeup O

Procedures and finished makeup O
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o] gAe] Avde %3] & 45% 35 VIS 1095
RSkl ThFig. 10). AAZQL om|A)= A oo|g] o]n|x]
2 UER low, efelxadius B2 YA, Z-ATF AL
£5e 202 ZAEAL Eolx1giue] He+= White,
Black, YR/VP, P/B, R/VZ UEILIL, on|X]= F5ol HjX|=]
o AT Efe|x T o] = GIR ZAEIOH, AT
A7 AEvRs olagr, ‘=Y ojil& RMSWoR 35
3 F%- FE vjxEo] ATE ALl 7= vlolay
A 3 9 g wlolay] olrXE YeRsth

$ W8-S Aelehd thedt Zrh(Table 1).
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A2 120 viejo] A7l EERA HE SR AL 2
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of e} & Qe ol G F 28 471 4 =
Qg AL Asle] BHFoRA G, vo|ag Zal
£ Azkshe W FejololHSelAl AL Al et A
& oleltlE AN 28] 5 W D we] Egol o

J

A éﬂr 10709] AUl 257 om|R| 7} UEbtew, 1 &
Aejofole] By} EFEAE W oAt & o8 %
ARESITE L RFIME Ho]layg Als g9 onXu dE
Ho]ZY olnA] Hl&o| w2 ZoF el Elo|X 1T
ZE= #e IHAS FHA £22 JEEen, dAYe
WhiteZ} 7P ®o] AR-EATE AFA Hejg AR
Black, Purple, Blue, Yellow, Red A€ 2] H]E&0] =3kon o
AR 37HA] o Hert EFE o] AMEEE AoE AN
th glelxaise] do] = Ha 10 olslE diAFe=
A UEiET oju)A] HlolololM e F5, T, 5 '
o] o] nom, Ele|xa#H] HololzelX = A9} 3t
Foll o] #XHE AoR AT

AFF o 7|E AE uiel o] AHuldexs ool
51 olux| ¢} Hlo]aAY A& Y, &4 Uﬂolﬂ‘ﬁ olux|7} g

FH #3423 = YA ~08) FIS FReF - 93
slorst = 9l th(Jang, 2021; Lim, 2006).

Elo|xeT]e] EES] 79, B2 Iyt A H&
o] EA YepHA 7HdsElal, 245 EE *4L7P =T
=, Adlde] 2R sl Bodx)7] wize] vR B8k 8}
E%?‘& EEx 7IsA4e] "ol 4 Qo %@1 EEE AE3le
ZoF HolH, 7|& AgPAToIM T AE vk} Zo] Elo|x
aiue] ZFEs SNAF A=d A4S T3, WARAE B
A Agd ¢ glo] AEET B AoE ALEHTHLee,
2014).

ADoX ARSEE Aels FAA] White®] HlE©] =7
Uelgow, ole 7Hdsta Z45s =S T, AR OE E
o] z "X HEHRI oHAE & F o] MEETL Hrhe
AFHE Sl “":E]'(Lee, 2014). T3k Thoket TR} 23}
E 0|77 7 3, A4E 24w & A% 2 4 Q) wiE
o 23 249 % g1E 4= At ©] <= Purple, Blue,
Yellow #Alge] shrdl 2 Adshay ePg7hes %‘ﬂ %‘EXF
o] AAE A FAZE 5 Slo] A
g 4= A TH(Yoo et al. 2023).

E}OIL—HMJ dole QAR #A AEEA Adide] 3

TS go] W mARAE HEshe 2 0F HolH, o|R
3 gheell WEA Y, olEEl] AEE fikske As ¢
T AUSATH(Lee, 2002). 53], ZWtE ES AREsie] Rl A
Aote S0l =7] wigel] Eutd sl A3k HAkle]
8% Zo® o, i A3 E77F JHE U3, 57
A& AFsted FElsket a3 a4ty AlEHT

olulA] glolokxo M= tAH R 7ht] Bol FEEHA
AH o= v@“ﬁ AAo] AFEe a3E F7] i)
ExE0] Sl AAsla ST 7FeAdo] =kl B (Lee,
2019), <] ﬁzﬂ@fﬂ 0T S F= AR B
At Efelx 227 #lololelM = -0k dheell Bol #X

HHEA on|R| o] T2 QA4S WHleH] ¥ 7HEEE =Y T
Rom, oA ol 2 ¢= AlZHA EFC wEt SFHE B
oM FEAEC] AAEHA FRE WolEd T e F
[¢ 94 7)E dgdre) s A4S 1T & UATk
(Kim, 2014; Lee, 2019; Nam, 2008).
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