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Analysis of Women’s Pants Sizing Systems of RTW Brands and Development
of Sizing Systems by Age Groups

Hye Yoon Baek and Hwa Kyung SongT
Dept. of Clothing and Textiles, Kyung Hee University;, Seoul, Korea

Abstract: This study aimed to investigate whether women’s wear brands’ sizing systems for pants item are reflecting
body size and shape of their target age customers. This study classified 17 women’s wear brands into three target age
groups (20-30s, 30-40s, and 40-50s) and surveyed their body sizing systems of pants item. Distribution of waist cir-
cumference and hip circumference of brands’ sizing systems were compared with size distribution of women in the 7th
Size Korea data. The sizing systems of brands targeting 20-30s covered 28.3% and those of brands targeting 40-50s cov-
ered 27.3%, while those of brands targeting 30-40s covers 46.6%. Regarding the body types, 80% of 20-30s target brands
reflected normal type which is the average body type. However, all 40-50s target brands reflected normal type while
57.8% of women aged 40-50s had large waist shape. The 30-40s target brands reflected body types the best among target
age groups since the body shape distribution of the brands was similar to that of 30-40 year old woman in Size Korea. For
each age group, 6 sizes with 25.2~27.8% coverage rates were proposed. The 70-91, 73-91, 73-94 sizes were overlapped
between the 20-30s and the 30-40s groups. The 76-91, 76-94, 79-94 sizes were overlapped between the 30-40s and 40-
50s groups. Pants size has been found to increase in waist circumference compared to hip circumference as age increased.

Key words: pants (9}X]), sizing system (X]5=3|4]), women’s wear (¢33, age group (1% ), brand (B =)
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(20~30tH, 30~40tH, 40~50th)= E-Fste] o]52] stel8-(HHA)
AARFAAE ZASL A72E F=21 AARFZAL Size
Korea(Korean Agency for Technology and Standards, 2015) A}
E9} vlwE Fo A setstua Aok AFHoE 4
ool o Awrd AW B AAAFE NAsi AFAAE
AN} o BAES] wp AAA S A3 7 EAR
2 AT e,

2. oAy

2.1. {8 =3 X|=HIA| MEf=AL

B ATE 9% AN Billse 20142015 SR
N =A7F; (Apparel News Editorial Department, 2014)° 1}<}3]
£ Y o8 BAE F 201349 71E AelE 1009 oVdelx
Aspdel A= e 170 HA=ES AAskith(Table 1).
17 39 299 49 259 B A 1049 o)de] ey

A GRS O E v Y] XFAAl] tiste] ARE2AV
o} o Halso] el A% I 2F5FFS flste] 2014/
2015 St B =A%), (Apparel News Editorial Department,
2014y AAIE ZF A1) B A AEe) o] A8E FY3t
A olgste] Bl ARUE TS Nam(2017)9] A5 F=
ST S Bil=rt e ezl A% o] 20~300, 30~40
o, 40~50t2 FEER] ek 7h AE He 7F WAt HA 9l
A7] wiZell 20~300H, 30~40tH, 40~500], F 37H<] A% Het
o= aFPsidch el 98 159 23, 20-300 B B
A== 571(29.4%), 30~40th EML HA=E= TH(41.2%), 40~
S0 BR=E 570(29.4%)2 YERATH(Table 1). £ A7 A
ERARE B g5 viRE XA 33 S e, 9
JolE8 = Table 134 2th.

22 0{d5 2HE XTHA 2M H 4 YUY

KS K 0051(Korean Agency for Technology and Standards,

Table 1. Primary body measurements in body size chart for pants item of 17 women’s wear brands that were surveyed by this research (Unit: cm)

Target age group Brand name Size code Waist circumference Hip circumference
Reneevon > 723 885
65 76.5 92.5
54 71.8 86.5
Givy 65 72.8 90.5
67 73.8 94.5
54 68.5 87.5
Brands targeting women Keith 65 72.0 90.0
aged 20s to 30s 67 76.0 942
44 64.8 87.7
Jillstuart 55 69.9 92.8
66 75.0 97.8
67 712 839
Hazzys Ladies 70 76.2 94.0
73 81.3 99.1
67 70.5 83.5
70 72.5 87.5
Crocodile Ladies 73 76.5 91.5
76 80.5 95.5
79 84.5 99.5
67 70.5 89.5
Brands targeting women aged 70 73.5 92.5
30s to 40s Chatelaine 73 76.5 95.5
76 80.5 99.5
79 84.5 103.5
55 71.2 85.1
Kiok 66 76.2 90.2
77 82.6 96.6
88 88.9 102.9
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Table 1. Continued
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Target age group Brand name Size code Waist circumference Hip circumference
64 674 92.8
Lie Sang Bong 67 72.4 97.8
70 71.5 102.9
67 69.5 88.5
70 72.5 91.5
Zishen 73 76.5 95.5
. 76 80.5 99.5
Brands taggoestlrtlf r(l)(;men aged 79 R4S 1035
82 88.5 107.5
55 71.8 87.7
Carries Note 66 76.9 92.8
77 84.5 100.4
67 712 90.5
Demian 70 76.2 95.6
73 82.6 102.0
67 73.5 91.2
Daks Ladies 7 773 92
76 82.5 100.2
82 87.5 105.2
64 712 92.8
67 73.7 953
Luciano Choi 73 78.8 99.1
79 85.1 102.9
85 90.2 108.0
67 69.5 89.5
70 73.5 93.5
Ragello 73 71.5 97.5
Brands targeting women aged 76 81.5 101.5
40s to 50s 79 84.5 104.5
66 712 92.8
Lee Hun Young 7 762 78
88 82.6 104.2
99 88.9 110.5
67 70.5 85.5
70 73.5 88.5
73 76.5 91.5
PAT 76 80.5 95.5
79 83.5 98.5
82 86.5 101.5
85 90.5 105.5
88 94.5 109.5

2014)0] stel8 A 2 7ol AR 71 Al A 7

% 3
21 slgjEd9t dHelEHE 3em THAC R X5 770 vhe

S A7A Size Korea(Korean Agency for Technology and
Standards, 2015) #-&2] 20~30H, 30~40tH, 40~50th <4<
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3. Ay
3.1. o1 FEHE BHME XAt Size Korea2| 0{MEZE
2 Hlm
B e Halzolx Akslal ol A 73kt A7t

Size Korea A15.2] o34 #2288 s2|Ed9} YBolEE 3em
A0 2 LiE o|UEERE Table 240 AAIEIE 2= 2]
FANA HEe] By} 0] EE Size Korea AHE2] 94 3.0%
opde] BEES Uil ke F2 Hoz BN
20~30t] EPl B9 sle] X|A|Al= Size Korea AF5.<]
20~300] 149 28.3%EF AL U= ZOFE LETHTable
2). 3.0% oS #EES YER 12709 A AN E
48.7%) = A Baer} A e ke o
& 23.1%)0 2 LEITE 4.0% o] Ee ZEES Hole 3§
gEy-Judeled A 7S FH o2 3AI A3 7394
(54%), 70-91(52%), 67-88(4.7%), 70-94(4.2%), 73-91(42%) <=
o7 ettt o B¥ 8-S Hole s X5 7 F aA

Table 2. Comparison of the brands’ sizing systems and distribution of Size Korea data (20-30s) (Unit: cm)
Hip
. 82 85 88 91 94 97 100 103 106 109 112 Total (%)
Waiet
61 n 13 17 18 2 53
% 1.0% 1.3% 1.3% 0.1% 3.9%
n 9 120
64 % 0.7% 8.9%
6 ! 3 1 185
% 0.2% 0.1% 13.8%
70 n 1 8 1 206
% 0.1% 0.4% 0.1% 15.3%
7 n 72 44 10 3 1 221
% 0.6% 5.4% 3.3% 0.7% 0.2% 0.1% 16.4%
76 n 3 12 3 1 179
% 0.2% 0.9% 0.2% 0.1% 13.3%
79 n 2 4 19 36 37 20 9 3 130
% 0.1% 0.3% 1.4% 2.7% 2.8% 1.5% 0.7% 0.2% 9.7%
0 n 2 7 28 27 28 3 2 104
% 0.1% 0.5% 2.1% 2.0% 2.1% 0.2% 0.1% 7.7%
g5 n 1 9 8 13 6 5 1 2 45
% 0.1% 0.7% 0.6% 1.0% 0.4% 0.4% 0.1% 0.1% 3.3%
28 n 2 1 5 11 3 2 2 3 29
% 0.1% 0.1% 0.4% 0.8% 0.2% 0.1% 0.1% 0.2% 2.2%
ol n 1 1 2 3 4 4 15
% 0.1% 0.1% 0.1% 0.2% 0.3% 0.3% 1.1%
o n 3 4 5 2 2 18
% 0.2% 0.3% 0.4% 0.1% 0.1% 1.3%
97 n 4 2 3 1 10
% 0.3% 0.1% 0.2% 0.1% 0.7%
Total 28 114 219 262 290 205 110 43 29 18 12 1344
o 2.1% 8.5% 163%  195%  21.6%  153% 8.2% 3.2% 2.2% 1.3% 0.9% 100.0%

[ Sizes of brands targeting women aged 20-30s
[ Size section with more than 3% of women



Fiff o5 B
20~30tH P 917 e HRAETE kel Sle A 42%
H&S wel LﬂtﬂﬂH&} CRUA Al 7E welglon THE =
< EEEE HRl I AF 7R S S QA o4 A

o= L}E}kkﬁ‘r.
30~40t Bl HAlE 9] &1e] A1A] X9== Size Korea A}5.9)
30~40t] o34 46.6%= 7W sl RO 2 UERITHTable
3). 3.0% ol¥e] X &S YER 1R A #HE
43.0%) 5 A BAH=7F AL e 1 ol AW
& 328%)0F UERITE 4.0% o9l ¥ BEES Hole X
TR 73-91(4.8%), 76-91(4.6%), 70-91(4.2%), 73-94(4.2%),
79-94(4.1%) o2 YEREO ™ 30~40d] B A% o 2l
ZE olgd B BE LS WOl T A4 FHe BF A
313 e AoE YR
40~50th Bl Hal=e] k] A

]\_.
}\\_

—I‘_J_E

AlA| X9= Size Korea AF&.2]

—

o) wix] A7 £ B o1 FEE A G B A7 T3
& 124%)02 veht 93 P9 F /by we Aues ey

t}. 3.5% o] o BEES Mol X TR 79-91(54%),
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Table 3. Comparison of the brands’ sizing systems and distribution of Size Korea data (30-40s) (Unit: cm)
Hip
. 82 85 88 91 94 97 100 103 106 109 112 Total (%)
Waiet
61 n 3 5 2 10
% 0.3% 0.5% 0.2% 1.0%
64 n 5 18 19 9 51
% 0.5% 1.7% 0.8% 0.9% 4.9%
67 n 2 24 29 22 5 2 85
% 0.2% 2.3% 2.8% 2.1% 0.5% 0.2% 8.2%
70 n 2 11 40 44 22 6 1 126
% 0.2% 1.1% 3.9% 42% 2.1% 0.% 0.1% 12.2%
7’ n 1 9 24 50 44 19 1 1 149
% 0.1% 0.9% 2.3% 4.8% 42% 8% 0.1% 0.1% 14.4%
76 n 6 24 48 41 29 6 1 155
% 0.6% 2.3% 4.6% 4.0% 2.8% 0.6% 0.1% 15.0%
79 n 1 2 10 39 42 33 13 3 1 144
% 0.1% 0.2% 1.0% 3.8% 4.1% 3.2% 1.3% 0.3% 0.1% 13.9%
2 n 3 13 33 31 27 8 1 2 118
% 0.3% 1.3% 3.2% 3.0% 2.6% 0.8% 0.1% 0.2% 11.4%
g5 n 2 2 12 19 15 6 5 1 62
% 0.2% 0.2% 1.2% 1.8% 1.4% 0.6% 0.5% 0.1% 6.0%
38 n 1 4 2 14 16 10 2 1 1 51
% 0.1% 0.4% 0.2% 1.4% 1.5% 1.0% 0.2% 0.1% 0.1% 4.9%
o1 n 2 4 5 3 4 4 22
% 0.2% 0.4% 0.5% 0.3% 0.4% 0.4% 2.1%
4 n 4 6 5 5 1 22
% 0.4% 0.6% 0.5% 0.5% 0.1% 2.1%
97 n 1 1 4 5 3 2 1 17
% 0.1% 0.1% 0.4% 0.5% 0.3% 0.2% 0.1% 1.6%
Total 15 76 153 232 204 166 94 43 23 17 6 1036
o 1.4% 7.3% 14.8%  224% 197%  16.0% 9.1% 4.2% 2.2% 1.6% 0.6% 100.0%

Sizes of brands targeting women aged 30-40s
[ Size section with more than 3% of women
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Table 4. Comparison of the brands’ sizing systems and distribution of Size Korea data (40-50s) (Unit: cm)
. Hip gy 85 88 91 94 97 100 103 106 109 112 Total (%)
Waiet
61 n 2 2 4
% 0.3% 0.3% 0.6%
64 n 1 3 1 6
% 0.1% 0.4% 0.1% 0.8%
67 n 2 14 8 4 1 29
% 0.3% 1.9% 1.1% 0.6% 0.1% 4.0%
7 n 1 7 22 13 5 1 49
% 0.1% 1.0% 3.1% 1.8% 0.7% 0.1% 6.83%
73 n 1 9 10 23 13 10 66
% 0.1% 1.3% 1.4% 3.2% 1.8% 1.4% 9.2%
76 n 12 19 33 24 9 3 100
% 1.7% 2.6% 4.6% 3.3% 1.3% 0.4% 13.9%
79 n 1 10 15 39 33 17 9 2 126
% 0.1% 1.4% 2.1% 5.4% 4.6% 2.4% 1.3% 0.3% 17.5%
P n 3 7 26 26 20 11 3 1 97
% 0.4% 1.0% 3.6% 3.6% 2.8% 1.5% 0.4% 0.1% 13.5%
35 n 2 6 13 14 23 7 1 1 67
% 0.3% 0.8% 1.8% 1.9% 3.2% 1.0% 0.1% 0.1% 9.3%
28 n 2 2 11 19 20 12 8 74
% 0.3% 0.3% 1.5% 2.6% 2.83% 1.7% 1.1% 10.3%
91 n 2 4 10 9 9 4 1 39
% 0.3% 0.6% 1.4% 1.3% 1.3% 0.6% 0.1% 5.4%
o4 n 1 1 1 1 8 8 6 2 1 29
% 0.1% 0.1% 0.1% 0.1% 1.1% 1.1% 0.8% 0.3% 0.1% 4.0%
97 n 1 1 7 3 2 1 1 16
% 0.1% 0.1% 1.0% 0.4% 0.3% 0.1% 0.1% 2.2%
Total 8 65 93 168 147 126 64 27 11 7 2 719
1.1% 9.0% 129%  234% 204% 17.5%  89% 3.83% 1.5% 1.0% 0.3% 100.0%

Sizes of brands targeting women aged 40-50s
[ Size section with more than 3% of women
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Table 50 w2} Size Korea AHEZE o]&-3le] A= okl 7} A
o] vehd Rk vl& Pt ALFSSITHTable 6). ©] A&
7ZF HA=o] =5 9 AP vwgt A= Table 75 ot

Size Korea 20~30t] #}5.2] KS ko] 4 AFH HE&

o

Table 5. Lower body types defined by KS K 0051(2014) (Unit: cm)

Di 1
rop value between Average of

Body types hip f:ira{mference and drop values
waist circumference
Normal type 14~22 18
Small waist type 22~38 25
Large waist type -4~14 10

AT HH BE 23 (54.6%) > 31217F 7R A (314%) > 32
7t #2 AP (14.0%)02 Ve e A= B AFPo
UERGTE 30~400 o232 HE 23 (54.9%) > dlE7t &2 A
(29.9) > 327 7= AH(153%) 02 Ha AFo] 20~
300 Mot S BE AP o= e oY et #2
o] Bt Aoz Rl a8} 40~500) o3AdL siE]r)
F2 AP (57.9%) > HE AP B6.6%) > 37t 7= AP
(5.6%) =22 Jepgor Ha APL g7t £ AP A
o= vERdTh s0ciel ol F43] 7t FolAH sk
A1 Aol Wyt dojd 210 & el

Balert 2sial gle APE AR, 20~300 B B
dooie BT AFYS 7|Foz Aisles Bzt 470
(80.0%), 31217k 7he ABS 7IEo= Artshes Bl=st 1)
(20.0%)= YERsTh 2030t A2 St e AP
314%4 ot BAEE o]F AWSES slgld & o A
£ T3 Akl uia sEh 30~40t) Y BHalsoA =
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0051 49 BE AP 7t F2 AP st=gx] AAY
l4emZ A4t 321, & 2% A3} 527t £ AFE A
wsle Hal=rl 270(28.6%), SlEl7F e Ade 71Ees
Arkshe BEA=T) U1(14.3%)2 YERSTE ©]& Size Korea A}
Fo] 30~400) oAde] AFEEEI A vSEHA UERd Ao
2 Uepgth 3y 40~500) ERL BRl=olM = 2ARE 570
(100.0%) = BF B AFS 7I$02 ALl = A
© 2 Yehith
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oz Yyt 20~30EH EPl Balee 20-300) «J43¢] A&

of A2 AgskA QARSI YL, 30~40tH EFY BH=E o)
AZ 30~400] gl AFS & Mgt YA, 27t Hxp

FARE AIZIE FE7t F& AFo] Be| Yeh] Alsleg
g7t ke AFo] ofd vt F2 AFS AT AFAAE
AT F8Ao] e A= LBt 40~500 BPL Hilee
40~50t] o/de] SE7F & Aol 57.9% ZFA|E, o] A
BE 7Ee R AFAAE AT A JRSBE o] AFe]
2HRFES] o] & BkgA] RIERT) Ag Zlog AlsErh
Size Korea AH& % 20-50cH A 2 A% FAokd 73 Zol

[=9] BER] A7AA) 4 #
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A5 BE AP @47.8%) > 3127F 2 A (224%) > 27t
7R AF(29.8%) =02 UERLOL HalEe] et HE
AR A9 63.4%, slE7t 7he AP 49 46.5%S AWst

= AoF veiyton vt #2 AP Xt A8 A
Wala YA 28+ Ao = Jehdth Size Korea 20~30t] A&
ol 7P Bol Yehdt BE AE9 o|ARZEHINE BE

E
3.0% o1 1577 F EA) 20-300) A Hal=r) Aslsla
U= AF P T PR RO HAl=T) ALkt
U AWE-L 38.8%%E YERSTHFig. 1). 20~30t] Bl Hal=
9] ake] X|4=¢} 20~30002) QANXFAFL] AP FHhH vl

443} Size Koread] QAAAFARE BE A (54.6%) > 3
27t 7l A (G1.4%) > 3187t F2 AP (14.0%) ¢22 1}
Eigton Halso] a4e BE AE oA 38.8%, 51
7F 7hs AE o349 23.7%S Avshe AoE JeRdch g
7t #& AF A9 AetAS As AWML YA Kot
Z0F eI

Table 6. Percentage and average of drop values of body types in each age group of Size Korea data

Body type  Normal waist type Small waist type Large waist type Total
Age group Average of Average of Average of
. % 9 9 A f
of Size Korea () drop (cm) % drop (cm) % drop (cm) verage of drop (body type)
20-30s 54.6 18.7 314 247 14.0 10.2 19.4 (Normal type)
30-40s 54.9 18.0 153 242 29.9 9.9 16.5 (Normal type)
40-50s 36.6 17.3 5.6 23.7 57.9 8.4 12.5 (Large waist type)
Table 7. Body types of Size Korea data and brands according to age groups
Age group of 20-30s Age group of 30-40s Age group of 40-50s
Drop Value Drop Value Drop Value
B B B
(cm) ody type (cm) ody type (cm) ody type
Average of Average of Average of .
Size Korea 19.4 Normal Size Korea 16.5 Normal Size Korea 12.5 Large waist
Reneevon 16.0 Normal Demian 194 Normal Daks Ladies 17.7 Normal
Keith 182~19 Nomal  |Crocodile ladies 13.0-150 ~ ~OM3 4 p o Choi  17.8-216  Normal
(Large waist)
Hazzys Ladies 17.8 Normal Carries note 15.9 Normal Ragello 20.0 Normal
Givy 14.7~20.7 Normal Chatelaine 19.0 Normal Lee Hun Young 21.6 Normal
Jillstuart 229 Small waist Kiok 140 Normal PAT 150 Normal
(Large waist)
Zishen 19.0 Normal
Lie Sang Bong 254 Small waist
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waise ] 82 | 85 [ 88 [ o1 [ o4 | 97 [ 100 [ 103 | 106 | 109 [Total) wag  "P] 82 | 85 [ 88 [ 91 [ 94 [ 97 [ 100 | 103 | 106 | 109 [rotaice
61 n 10 2 5 o n 9 2 14
% | 1.09 2% 20-50s’ 1.5% % | 120 20-30s’ 1.9%
64 n 1 3 women 9 o n 34 1 women 45
% | 1.09 3.69 0 5.0% % | 120 4.6% 0 6.1%
o | g | selugel sl oo with e | o | o azel ord oo with 10.9%
b 5 6l 5.2 5% 4% A .49 . Z .9%
0 | 0 Normal 152 o | n 1 a2 57 3 Normal 114
% type 15.4% % 1.694 5.7%| 7.8% type 15.5%
73 n : 186 ., n 23] 56| 5 5 145
% .39 18.8% % .3% 7.6%| 8.09 19.8%
76 n p 5 199 76 n 31 54 5 5 143
% 2% 5% 20.2% % 3% 7.4%| 6.9% 7% 19.5%
79 n 6 5 2 143 g n 29| 3 18 2 89
% .6%] 5.5% 2% 14.5% % 494 5.0 .23% 3% 12.1%
89 n 82 ) n 25 2 5 59
% .39 8.3% % A9 3.4% 3 % 8.0%
85 n 6 25 85 n 1 8 6 5 20
% 1% .6% 2.5% % A%| 1.1%| 8% 7% 2.7%
a8 n 11 88 n 2 2 2 6
% 1.1% % 3%| .3%| .3% 8%
91 n 9 91 n . 4 . 4 8
“ : 9% % Sizes of brands targeting women aged 20-30: S%_5% 11%
94 n 2 8 94 n 1 2 6
% 2% 8% % . ) . 1%| 3% .8%
97 n 0 97 n Dsze section with more than 3% of women 0
"l a 0.0% % . | | | | | 0%
Total (%) 26 100 149 212[ 207| 151 82 24| 14 9 987 Total (%) 22 77| 113] 152[ 146] 119 59 15| 12 8 734
2.6%[10.1%]15.1%121.5%[21.0%]15.3%| 8.3%| 2.4%| 1.4%| .9%| 100.0% 3.0% 10.5%115.4%120.7%[19.9%]16.2%| 8.0%| 2.0%| 1.6%| 1.1%| 100.0%
Waist 0P| 82 | 85 | 88 | 91 | 94 | 97 | 100 | 103 | 106 | 109 |Total(%)  wase 1P| 82 | 85 | 88 | 91 | 94 | 97 | 100 | 103 | 106 ‘ 109 |Total(%)
n 2 2 n 0
61 % A% 30-40s’ e 81 % .0%
64 | D o 14 women 19 gy | n 40-50s 0
% 9% 2.5% . 3.3% % .0%
n E = with 50 n women 0

67 67 1
% | 4% 4.09 Normal 8.8% % with Large 0%
n 87 n 1 1 1 2
7 % type 15.3% 70 % 2% 2% waist type 5%
73 n 1 107 73 n 1 8 2 11
% .29 18.8% % .2%| 1.9% 2.6%
76 n 2] 2 115~ ¢ n 1 19 8 38
% 4% 4% 20.2% % 2990 4.394 1.9% 9.1%
79 n E 38 82 79 n 1 1 15 34] 8 68
% 5% 5.89% 14.4% % 2%]| 2.4% 8.29% 16.3%
82 n 1 62 gy n 3 26] 2 8 68
% .29 7 10.9% % 7%| 1.79%4 6.3%| 5.8% 16.3%
85 n 1 5 21 85 n 2 13 14 23 4 62
% 2% 9% 3.7% % .5%| 1.4% 3.4%| 5.5 1.0% 14.9%
a8 n 1 9 g n 2 2] 1] 9] 2 12 3 69
% 2% 1.6% % 5% .5%| 2.6 % 2.9%| 7% 16.6%
o1 n [ 4 4 8 g n 2 410 9 9 4 38
% ) . a%| 1% 1.4% % L.0% 9.1%
94 n Sizes of brands targeting women aged 30-40s 1 1 3 94 n Sizes of brands targeting women aged 40-50s” 6 1 27
- % 2%| 2% 5% % %l 1.4%| 2% 6.5%
97 n Size section with more than 3% of women 0 97 n Size section with more than 3% of women 3 2 1 1 16
% 0% % - . %l 5% 2% 2% 3.8%
Total (%) 10 50 85| 132| 110 91 50 19 12 6 569 Total (%) 3 39 53 98 78 76 38 16 8 6 416
1.8%| 8.8%14.9%|23.2%[19.3%[16.0%| 8.8%| 3.3%| 2.1%| 1.1%| 100.0% 7%| 9.4%12.7%(23.6%[18.8%[18.3%| 9.1%| 3.8%| 1.9%| 1.4%| 100.0%

Fig. 1. Comparison of the brands’ sizing systems and distribution of women with average body type.
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Table 8. Number of sizes and total coverage rates depending on coverage rate of each size code

741

Age group Coverage rate of each size code (%) n Tumber of size codes Total coverage rate (%)
3.0 655 12 43.0
20-30s 3.5 527 392
4.0 373 27.8
3.0 445 11 46.4
30-40s 35 348 33.6
4.0 269 6 26.0
25 288 11 40.1
40-50s 3.0 249 34.6
33 181 6 252
Table 9. Control dimensions, body types, and coverage rate of sizing systems
Control dimensions (cm) Drop value  Coverage rate
Age group Waist circumference Hip circumference Body type (I::m) (O/f)
73 94 Normal (Small waist) 21 54
70 91 Normal (Small waist) 21 52
20-30s 67 88 Normal (Small waist) 21 4.7
age group 70 94 Small waist 24 42
73 91 Normal 18 42
76 97 Normal (Small waist) 21 4.1
73 91 Normal 18 4.8
76 91 Normal (Large waist) 15 4.6
30-40s .
age group 70 91 Normal (Small waist) 21 4.2
73 94 Normal (Small waist) 21 4.2
79 94 Normal (Large waist) 15 4.1
79 91 Large waist 12 54
76 91 Normal (Large waist) 15 4.6
40-50s 79 94 Normal (Large waist) 15 4.6
age group 82 91 Large waist 9 3.6
82 94 Large waist 12 3.6
76 94 Normal 18 33

Note. Drop value of Large waist type: -4~14, Normal type: 14~22, Small waist type: 22~38.

33t} 20~30the] Fehsd 3040002 ek o] FEEHE X
TZEE 70-913F 7391, 73-9491 N PO = JERGoW 30~
400 Ftt 40~50009] Hek 5 FEHE 7 7691, 76-94,
79-949] 7R PR 2 UEhith o HAurl vins a8 Az
A" SVl et HEE Fx SR FAE 2oy
F@olEdE A STl A e ASE e

7k x| ko] JellE ARS AR, 20-300] A%
2 o/l 7 F SN FEbe] KSTHAe BE A sEE
Ul F7ke] 3127t 7 Aol siE=ATE KS K 00519]
AAslE BT AP Sl=FX= 14~22, 31217t 7k A
2 222820, 2 A7t A BE AP Tk 577
F 4778 SEFAL 212 vER) 2 B Aol T 5
g7t 7t ABE ANE F AL AoF YERTE S Size

R )

Qe

Korea #4143} o] A% Feke] AP BE AT (54.6%) > 3
27t 7l A (B1.4%) > 3187F F2 AP (14.0%) w22
et 43S giAlZ & wkdsla vk AlEEh

30~40t AE Fke] XFAAE oo 77 BEF BE A
ol g o] F 29 Pk =FX7F 152 KS K
00516114 312]7F &2 A =R 771 4~14] 7719
37t F2 AF= AW 7 2oz B Ed ol &
2he]l ke =FA]7} 218 KS K 0051904 slE)7t 7k A
o] =FX 171 22~3840 7HY SRt Ve AFE AW
7V Aoz AMEH) Size Korea #4723 o] A3 Fehe]
AP B AP (54.9%) > 27t 72 AW (29.9) > 327t 7t
= AP A53%) 8 VeRt, & A7 A 775 AR &
Agsta ok dhdEt)
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Waist 1P| 85 | 88 91 94 97 | 100 |Total(®%)  waist P 85 | 88 91 94 97 | 100 |Total(%)
64 n 42 47 17 4 120 64 n 18 19 9 51
% 3.1%| 3.5%| 1.3% .3% 8.9% % 1.7%| 1.8% 9% 4.9%
67 n 27| @A63 53 28 9 1 185 67 n 24 2 85
% 2.0% 4.7% 3.9% 2.1% 7% 1% 13.8% % 2.3% 2% 8.2%
70 n 12 42| @AT0 A57 18 5 206 70 n 11 6 126
% 9% 3.1% 5.2% 4.2% 1.3% 4% 15.3% % 1.1% 6% 12.2%
73 n 8 27 @56| @AT2 44 10 221 73 n 9 19 1 149
% 6% 2.0%| 4.2%| 54%| 33%| 7% 16.4% % 9% 1.8%| 1% 14.4%
76 n 3 16 35 54 @55 12 179 76 n 6 29 6 155
% 2% 1.2% 2.6% 4.0% 4.1% 9% 13.3% % .6% 2.8% .6% 15.0%
79 n 2 4 19 36 37 20 130 79 n 2 33 13 144
% 1% 3% 1.4% 2.7% 2.8%| 1.5% 9.7% % 2% 3.2%| 1.3% 13.9%
892 n 2 7 28 27 28 104 89 n 31 27 118
% 1% 5% 2.1% 2.0%| 2.1% 7.7% % .3% 1.3% 3.2% 3.0%| 2.6% 11.4%
385 n 1 9 8 13 45 385 n 2 2 12 19 15 62
% 1% 7% 6%| 1.0% 3.3% % 2% 2% 1.2% 1.8%| 1.4% 6.0%
88 n 2 1 5 11 29 88 n 1 4 2 14 16 51
% 1% 1% 4% 8% 2.2% % 1% 4% 2% 1.4%| 1.5% 4.9%
Total (%) 114 219 262 290 205| 110 1344 Total (%) 76 153 232 204 166 94 1036
8.5%| 16.3%| 19.5%| 21.6%| 15.3%| 8.2%| 100.0% 7.3%| 14.8%| 22.4%| 19.7%| 16.0%| 9.1%| 100.0%
Waist 0P| 85 88 91 94 97 | 100 |Total(%)  waist 0P| 85 97 | 100 |Total(%)
n 3 1 6 n 45 126
O | @ | 4wl aw s O | o | 200 6.1%
67 n 14 8 4 1 29 67 n 41 10 1 214
% 1.9% 1.1% 6% 1% 4.0% % 2.0% .5% .0% 10.4%
70 n 7 22 13 5 1 49 70 n 19 19 5 255
% 1.0% 3.1% 1.8% 1% 1% 6.8% % 9% 9% 2% 12.4%
73 n 9 10 23 13 10 66 73 n 17 54 10 287
% 1.3% 1.4% 3.2% 1.8% 1.4% 9.2% % 8% 2.6% 5% 13.9%
76 n 12 19 @33 @24 9 3 100 76 n 15 @64 15 279
% 1.7%| 2.6%| 4.6%| 33%| 13%| .4% 13.9% % 7% 3.1%| 7% 13.5%
79 n 10 15 W39 @33 17 9 126 79 n 12 54 29 256
% 1.4% 2.1% 5.4% 4.6% 2.4%| 1.3% 17.5% % .6% 2.6%| 1.4% 12.4%
82 n 3 7 W26 W26 20 11 97 892 n 3 47 39 201
% 4% 1.0% 3.6% 3.6% 2.8%| 1.5% 13.5% % 1% 2.3%| 1.9% 9.7%
85 n 2 6 13 14 23 7 67 85 n 2 31 20 112
% 3% 8% 1.8% 1.9% 3.2%| 1.0% 9.3% % 1% 3% 7% 1.1% 1.5%| 1.0% 5.4%
38 n 2 2 11 19 20 12 74 38 n 2 2 13 20 25 23 103
% 3% 3% 1.5% 2.6% 2.8%| 1.7% 10.3% % 1% 1% 6% 1.0% 1.2%| 1.1% 5.0%
Total (%) 65 93 168 147 126 64 719 Total (%) 179 312 430 437 331 174 2063
9.0%| 12.9%| 23.4%| 20.4%| 17.5%| 8.9%| 100.0% 8.7%| 15.1%| 20.8%| 21.2%| 16.0%| 8.4%| 100.0%
20-30s I 30-40s 40-50s @ Normal type A Small waist type B Large waist type

Fig. 2. Sizes recommended for each age group.
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